
SOUTH CENTRAL SCOOP 

South Central Family Health Center 

To Heal, Educate and Empower 

2014 

Welcome New Board Member 

It is our pleasure to welcome our newest SCFHC Board member, 

Karen Minikes.  Karen was one of the consultants from Taproot 

Foundation who worked diligently to advise and develop market-

ing strategies for SCFHC.  From this professional relationship, she 

agreed to become a member of our Board of Directors.  

Karen has many years of experience in marketing, strategic busi-

ness development and analysis.  Her expertise in these areas will 

prove to be invaluable to the organization.  We welcome Karen 

Minikes and look forward to her involvement and participation on 

our Board of Directors.  

Covered California’s mission is to increase 

the number of Californians with health insur-

ance, improve the quality of healthcare, re-

duce healthcare coverage costs, and make 

sure California’s diverse population has fair 

and equal access to quality healthcare. With 

Covered California, individuals will have the 

ability to choose a health plan that offers the 

best services for their needs at the greatest 

value. 

SCFHC BECOMES A CERTIFIED ENROLLMENT ENTITY 

 IN COVERED CALIFORNIA 

To assist uninsured consumers that come through our 

doors, South Central Family Health Center became a 

Certified Enrollment Entity (CEE).  As a CEE, we 

work directly with consumers to provide in-person en-

rollment assistance.  Our Certified Enrollment Coun-

selors (CEC’s) provide in-person assistance to consum-

ers and help them apply for Covered California Pro-

grams.  Our CEC’s are:  Evelia Castaneda & Olivia 

Mendez (Southside Coalition staff), Maura Sanchez, 

Sandra Herrarte, Martha Sanchez, Natalie Arce, Gilmar 

Flores, Daniel Johnson, Estela Colindres, Lestie 

Sanchez, Evelia Castaneda, Maria Gonzalez.  All have 

gone through an extensive training to become CEC’s 

and we would like to congratulate them for their hard 
work and efforts!   
Re-enrollment begins November 2014 – February 

2015.  If you know of anyone who may need assis-

tance, please feel free to refer them to one of our many 

CEC’s. 



What is CaliforniaHealth+? 

 A new vision and brand to 

educate patients about com-

munity clinics and health 

centers (CCHCs) and create 

a unified concept of CCHCs 

for consumers 

 Represents the “plus” that 

CCHCs offer through a 

whole health approach in a 

community-driven, cultural-

ly-sensitive, patient-centered 

environment 

 Built on the brand promise 

that all CCHCs provide ex-

tended services, team-based 

care, and quality services 

South Central Family Health 

Center and its affiliates are Cali-

fornia Health+ Centers.  Califor-

nia Health+ Centers are commu-

nity health centers with a mis-

sion to serve everyone who 

walks through our doors, regard-

less of their ability to pay or 

their insurance status.   

 

What does the plus stand for in 

CaliforniaHealth+?  It’s all the 

ways we take care of every part 

of our patients and their fami-

ly.  Our health centers, each with 

a dedicated team of caregivers 

who know our patients and their 

health history, CaliforniaHealth+ 

offers primary care, plus extra 

services such as prenatal care, 

health education, exercise clas-

ses, access to a nutritionist, and 

more. 

 

Why do we need Californi-

aHealth+? 

 When up to 4 million Califor-

nians became newly eligible 

for health insurance in Janu-

ary 2014, CCHCs will play a 

vital role in serving these pa-

tients, so educating Californi-

ans about the unique value 

and high-quality care of 

CCHCs is essential to assure 

that these patients receive the 

care they need. 

 

 Most people in the CCHC 

field have heard the common 

adage, “If you’ve seen one 

clinic, you’ve seen one clin-

ic.”  In fact, CCHCs share 

many important patient-

centered features:  they are 

mission driven, culturally sen-

sitive, and cost effective; they 

use cutting edge technologies; 

and they deliver high quality 

care to all who walk through 

their doors, regardless of so-

cio-economic status or ability 

to pay for services. 

What is the value in adopting 

CaliforniaHealth+? 

 Preserves current brand and 

community identify while 

adding benefit of larger visi-

bility 

 Lends credibility 

 Creates competitive ad-

vantage 

 Leverages marketing re-

sources 

 Based on statewide consum-

er market research focus 

groups, including Spanish 

speakers  

When will CaliforniaHealth+ 

be launched and what is the 

goal? 

 California Health+ was 

launched in the summer of 

2013 through a media and 

communication plan for 

CCHCs, stakeholders & pa-

tients.  CaliforniaHealth+ 

billboards are currently dis-

played throughout the South 

Los Angeles area. 

 The ultimate goals of the 

campaign are to (1) increase 

access to care and (2) re-

duce health disparities by 

helping CCHCs to maintain 

and grow their patient base. 

We’re a CaliforniaHealth+ Cen-

ter, and we’re the perfect place 

for everyone who wants or 

needs more from their health 

care. 
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nal exams, provider offices, IT Sup-

port Offices, Medical Records Stor-

age, and Integrated Service Manage-

ment for Behavioral Health Support 

Group Classes.  20 FTEs will be 

moved from the Main Clinic to the 

new site, and the projected number of 

new unduplicated patients to be seen is 

500. 

  

 South Central Family Health 

Center (SCFHC) expanded its 

service sites to include the new-

ly refurbished 2nd floor of the 

More-4-Less building located 

next to the Main Clinic.  The 

new site is located at 4415 S. 

Central Avenue, Suite 200, Los 

Angeles, CA  90011, and has 

been named    South Central 

Family Health Center Medical 

Extension. Previously, the entire 

2nd floor was used by the own-

ers for storage.  The 2nd floor 

which SCFHC will occupy is 

8,000 sq. ft.   Clinical and pa-

tient services to be provided at 

the new site will include Health 

Education Classes for Diabetes; 

cholesterol, stress and glucose 

screenings, Zumba Classes, reti-

 

H.R. CORNER 

May Birthdays 

Claudia Del Cid—1st 

Maricela R.—8th 

Denise—13th 

Claudia Carlos—14th 

Hortencia—14th 

Jennifer Ramirez—20th 

Daryl—21st 

Ingrid—24th 

Dr. Yacomotti—25th 

Nancy Can—26th 

Brendan Mull—27th 

New Hires / Promotions  

Martha Vasquez – Maintenance 

(HP) 

Daryl Hinojosa – IT Supervisor  

 

Job Announcements 

Physician/NP (2) 

Referral Specialist 

Clinic Manager 

HR Assistant 

PSR (1) 

 

Interested parties please send 

cover letter and resume  

Attn: HR at hr@scfhc.org or fax to 

323-908-4257   

No phone calls please.  

 

Food for Thought 

 

“Only as high as I reach can I grow, 

Only as far as I seek can I go, 

Only as deep as I look can I see, 

As much as I dream can I be” 

~

K

SCFHC’s Newest Expansion Project 



Presidential Proclamation -- National Mental Health Awareness Month, 2014 

Like us on    SouthCentralFamilyHealthCenter  

Follow us on @SouthCentralFHC 

Visit us on the web @ www.scfhc.org 

Alexis Menzies 
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Despite great strides in our under-

standing of mental illness and vast 

improvements in the dialogue sur-

rounding it, too many still suffer in 

silence. Tens of millions of Ameri-

cans face mental health conditions 

like depression, anxiety, bipolar 

disorder, schizophrenia, or post-

traumatic stress disorder. During 

National Mental Health Awareness 

Month, we reaffirm our commit-

ment to building our understanding 

of mental illness, increasing access 

to treatment, and ensuring those 

who are struggling to know they are 

not alone. 

Over the course of a year, one in 

five adults will experience a mental 

illness, yet less than half will re-

ceive treatment. Because this is 

unacceptable, my Administration is 

fighting to make mental health care 

more accessible than ever. Through 

the Affordable Care Act (ACA), we 

are extending mental health and 

substance use disorder benefits and 

parity protections to over 60 mil-

lion Americans. Because of the 

ACA, insurers can no longer deny 

coverage or charge patients more 

due to pre-existing health condi-

tions, including mental illness. The 

ACA also requires health plans to 

cover recommended preventive 

services like depression screening 

and behavioral assessments at no 

out-of-pocket cost. And under this 

law, we are expanding services for 

mental health and substance use 

disorder at community health cen-

ters across the country. 

My Administration is also invest-

ing in programs that promote 

mental health among young peo-

ple. We secured new funding to 

train teachers to identify and re-

spond to mental illness and to 

train thousands of additional men-

tal health professionals to serve 

students. And because it is our 

sacred obligation to give our vet-

erans the support they have 

earned, we have increased the 

number of Department of Veter-

ans Affairs (VA) mental health 

providers, enhanced VA partner-

ships with community providers, 

and improved Government coor-

dination on research efforts. 

We too often think about mental 

health differently from other 

forms of health. Yet like any dis-

ease, mental illnesses can be 

treated -- and without help, they 

can grow worse. That is why we 

must build an open dialogue that 

encourages support and respect 

for those struggling with mental 

illness. Learn how you can get 

involved, by visiting the website 

www.MentalHealth.gov. Those 

seeking immediate help should 

call 1-800-662-HELP. The Na-

tional Suicide Prevention Lifeline 

also offers immediate assistance 

for all Americans, including ser-

vice members and veterans, at 1-

800-273-TALK. 

NOW, THEREFORE, I, 

BARACK OBAMA, President 

of the United States of America, 

by virtue of the authority vested 

in me by the Constitution and 

the laws of the United States, 

do hereby proclaim May 2014 

as National Mental Health 

Awareness Month. I call upon 

citizens, government agencies, 

organizations, health care pro-

viders, and research institutions 

to raise mental health awareness 

and continue helping Ameri-

cans live longer, healthier lives. 

IN WITNESS WHEREOF, I 

have hereunto set my hand this 

thirtieth day of April, in the 

year of our Lord two thousand 

fourteen, and of the Independ-

ence of the United States of 

America the two hundred and 

thirty-eighth. 

BY THE PRESIDENT OF 

THE UNITED STATES OF 

AMERICA 

 

BARACK OBAMA 

http://www.MentalHealth.gov

